- Telephone SUrvey (continued)

Phase lil
e When making decisions to add new programming, this type of research
is commonly used by the cable industry and Times Mirror Cable
Television. Since the only exposure to the programming is a
positioning statement, it has been our practice to consider adding
services with appeal to at least 50% of the customer base. Therefore,
based on TMCT's programming research standards, the stations which
qualify for must carry status would, under normal circumstances, not
be considered for carriage based on this consumer research.
INTEREST IN CABLE CHANNELS
(BASED ON A FIVE POINT SCALE)
Very/Somewhat Very/Somewhat
interested Uninterested
TBS 88% 13%
WGN 82% 19%
'OCN 79% 20%
. [American Movie Classics 74% 25%
The Family Channel 72% . 2T%
VH-1 65% 34%
Bravo Ba% 35%
C-SPAN 59% 41%
"The Weather Channel 55% 45%
CNBC 55% 43%
MTV 53% 48%
"The Movie Channel 45% 50%
[ Cinemax 45% 54%
‘Continuous Hits 39% 60%

The cable channels were tested in the same format as the must carry
stations. Respondents were read a brief positioning statement and
asked how interested they were in having the channel available. The
data reveais that strong interest was gamered by TBS, WGN, OCN,
AMC, The Family Channel, VH-1 and Bravo. Moderate interest was
noted for The Weather Channel, CNBC and MTV. Low interest scores
were awarded to The Movie Channel, Cinemax and Continuous Hits

(pay-per-view).
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Phase lll - Telephone Survey (continued)

When examining the scores in more detail, it should be noted that the
channels customers pay extra for (e.g., premium and pay-per-view
channels) are of least interast to the overall customer base. However,
among premium subscribers, interest is substantially higher
(“Very/soméwﬁit interested”™: The Movie Channel 55%, Cinemax 54%).

e A comparison of the scores awarded to the must carry channels and
those achieved by the cable networks cannot be made with absolute
confidence due to the fact that the cable channels are currently
available and viewed, while respondents have had littie, if any,
experience with the broadcast stations. However, the gap between the
range of interest scores (must carry: 12% - 26% versus cable :39% -
88%) is so large, a conclusion can be inferred that the programming
offered on the must carry stations is of little interest to cable
subscribers in the Irvine/Newport Beach/Tustin franchise area.

CONSIDER DISCONNECTING CABLE IF “MUST CARRIES”
REPLACED MOST/LEAST INTERESTED CHANNELS
(BASED ON A TEN POINT SCALE)

Would not consider Would consider
(Bottom 3 responses) | (Top 3 responses)
6 channels replaced were those most
of interest to me of the 14 tested 22% 46%
6 channels replaced were those least
of interest to me of the 14 tested 56% 16%

¢ From the consumer’s perspective, nearly half would consider
disconnecting cable altogether (46%) if the six stations eligible for must
carry status replaced the six channels they had rated with high interest.
And, a substantial percentage would consider dropping cable even if
the six must carries replaced cable channels they were less interested

in (16%).
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Phase il - Telephone Survey (continued)

SATISFACTION WITH CABLE IF “MUST CARRIES"
REPLACED MOST/LEAST INTERESTED CHANNELS
(BASED ON A FIVE POINT SCALE)

“Satisfaction would

Satisfaction would

increase decrease
(Top 2 responses) | (Bottom 2 responses)
6 channels replaced were the most of
interest to me of the 14 tested 6% 58%
6 channels replaced were the least of
interest to me of the 14 tested 16% 26%

o Satistaction ratings parallel the findings on likelihood of disconnecting.
Impressions of cable satisfaction would decrease for six out of ten
people (58%) if the must carry stations replaced their most highly rated
“‘interest” channels. And, one quarter (26%) stated their satisfaction
with cable would decrease even if the six replacements were those
they were least interested in of those tested.

In either scenario, satisfaction with cable will be severely effected with
the addition of the stations eligible for must carry carriage.

LINE UP PREFERENCE WF MUST CARRIES

REPLACED MOST/LEAST INTERESTED CHANNELS
(BASED ON A FIVE POINT SCALE)

'Makothochaggos

Keep current line up

6 channeis repiaced were those most

of interest to me of the 14 tested 20% 78%
"6 channels repiaced were those least
of interest to me of the 14 tested 25% 73%

¢  Whether or not must carry stations replace cable services customers
are very interested in or not particularly interested in, customers prefer
to keep their line up in the current configuration without adding
channels eligible for must carry status.
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QUALIRIC\ 1ONS:
12+ ENLMERATION: DIMENSION CABLE SUBS

AD HOC

1432 CARD ! (14; Job# A- DOCUMENT # (8-11)

TR TR RSN 2N REIIESETEEETTTISSNRERETSSC

"
]
f
L]
"
"
l
"
n
i
#
n
L]
"

RESPONDENT NAME
RESPONDENT PHONE 7 . (16:25
INTERVIEWER'S NAME:
DATE CITY
INTERVIEW DATE: TIMES
MUST CARRY

Hello. My name s __ and I'm from Audience Studies of Los Angeles. Today we're talking to peopie 12 years of age
and older about television viewership.

A. Before we begin, please tell me, do vou subscribe to Dimension Cable? .
Yes L L 1 —(CONTINUE.) “r
No .. ... . ... 2 =(TIIANK AND TERMINATE.)
Ordered but not yet hooked up . .. . .. '3 —(THANK AND TERMINATE.)

Of all the people currently home who are 12 ysars of age and older, may [ please spesk to the person who will next
celedrate 2 birthday? (DETERMINE WHETHER PERSON ON PHONE IS TO BE INTRRVIEWED IF 30. GO TO QUESTION | WITH
THIS RESPONDENT [F NOT. GET CORRECT RESPONDENT TO PHONE AND CONTINUE WITH QUESTION | IF UNAVAILABLE.
OBTAIN QUALIFIED RESPONDENT 'S NAME. ARRANGE FOR CALLBACK. AND WRITE INFORMATION BELOW.)

QUALIFIED RESPONDENT 'S NAME.
PHONE NUMBER
CALLBACK DATE/TIME

LA E R ERE R EEEES SRS EETEEF I EESEEERSEEEESRRESEEY SRS R X

1. So that we know we are speaking 10 people of all ages, can you plesse tell me your age? (PROBE FOR SPECIFIC
NUMBERIC RESPONSE. WRITE QNE NUMBER ON BACH LINE. IF *12 OR OVER - REFUSED FURTHER® OR “REFUSED, " CIRCLE
APPROPRIATE PUNCH BELOW. ALSQ CIRCLE RESPONDENT'S AGE GROUP IN LIST BELOW.)

— -{CONTINUE )
(4] [
12 and Ider - Refused Further . ... .. X -{CONTINUE.) )

T XV _SEEABNEENEBES ZEESEER ST E T ESTFEE RS S ESEETESEESEEEES aERS

AGE GROUPS:

S S I E N T =T E S A EEES TS E T SR P P R S S E S E S E A EE EE S E N E EEEEEEEEEER
Rwl? e, z 451049 ... ... e 6 t
181026 . . .... .. ..... ..ol S0wSse ... 7
25029 ... ..... L., 2 S51W059 ...

Wewds ... ... .. 3 66 ... ... 9
wwd ... 4 6SandoMer ................... 0
WLwoea L. ... §

NOTE: WE MUSTMONITOR AGES AND ALLOW FOR INTERVENTION IF NECESSARY.

ASI \MARNFT RFCFAR(C W TIMFS . AT rravun




2 Record sex:

n
o
3
e
o
'

3 De vou currently subscribe to any ot the tllowing premium services? (READ LIST AND MARK AS MANY AS APPLY

Cinemax . S S -
The Disney Chanael . o2
Home Box Office R |
The Movie Channel . .. ... .. ... 4
Showtime . ... ............... 5
(PO NQT READ) Noneof the above .. .. 6
(DO NQT READ) Declined to answer . . . . 7
(DO NQT READ) Don‘tknow . . .. .. .. 8

4. Please tell me which of the following cable channets you ever watch. § Do you ever watch (READ CHANNEL)? (REPEAT
QUESTION FOR EACH CHANNEL LISTED AND MARK *YES® RESPONSES ONLY UNDER COLUMN 4 BELOW. RQTATE LIST)

coLe ... COLUMNS ....... PR CoL ¢
EVER ... TIMES A WEEK WATCHED . ... WOULD
WATCH <1 1 2 3 ¢ § & 1 DX MISSLEAST

Z WGN,channel8 . ....... .. lem .x .1 2 3 4.85.6.7 y@ ..1w

T  WTBS,channel 12 ....... .. 2 ...x.1 2 3 4.85.6.7 yu ..2

C CNBC,channet 14 ......,... 3o...x.1 02 03 4.5.6.7 yu ..3

— CNN-Headline News, channel 23 4 ... x .1 2 3 4.5.6.7 yu ..4

= The Weather Channel, channel 26 § x.1 2 3 4.5.6.7 yu ..§

T  Orange Coumy

News Channel (OCN), channel 276 X1l 2 03 4.5.6.7 yu 6
Z C-SPAN, channet 28 . ... ... ? x.1 2 3 4.8.6.7 yu ..?
Z  VH-l,channel29 . ......... 8 x.1 2 3 4.5.6.7 yu ..8
Z  Bravo,channel 38 ... ... ... 9 x.1 2 3 4.5.6.7 yu ..9
= MTV,channei30 ....... ... 0 x.1 2 3 4.5.6.7 yu ..0
J Ams &

Entertainment (A&E) channel 25 x x .1 2 3 4,.5.6.7 yu ..x
=  Lifetime, channel 22 . ..... .. lew .x .1 2 3 4.5.6. yo .. lw
C  TheFamilyChannel, channel 20 . 2 ... x .1 2 3 4.5.6.7 yeu ..2
= AMC, American

Movie Classics, chann@? 37 ... 3 ... x .1 2 3 4.5.6.7 ywu ..3
O Discovery, channel 34 ... .. .. 4 ...x.1 2 3 4.5.6.7 yu ..4

(DO NQT READ) None/No others R |

5. (FOR EACH CHANNEL WATCHED IN QUESTION 4:) On the average, including the weskend, how many days per wesk

do you personally watch (READ CHANNEL)? (REPEAT QUESTION POR BACH CHANNEL WATCHED AND MARK ONJ ONLY
FOR EACH UNDER COLUMN $ ABOVE.)

6. Dimension Cable is in the process of implementing new federal cable reguiations. These new rules require that most
broadcast signals in your area be carried by your cable company. This means that some current cable channels may
have 10 be removed in the very near future 0 make room for some broadcast channels that you do sot currently
receive. Dimension Cable wints to provide their customers the best possible mix of programming services, and they
want your input. If some of the programming services we just talked about have to be replaced, which three would

cause the least amount of disruption to your family’s viewing habits? (READ LIST IF NECESSARY AND MARK THEEE ..
RESPONSES MAX IN COLUMN 6 ABOVE )

f i miime amae . mar WIRAPE as T e
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PLEASE MAIL BY MAY 10, 1993

Indicate which programming services would cause the least disruption to you and your family in the ever
they were removed, or shared with another programming service. Please rank order eight of the program service

_from the list below with “1" indicating the service which would cause the ““Least Disruption.”

__ WGN Chicago, channel 8 ——— MTV, channel 30

___ WTBS Atlanta, channel 12 —— C-SPAN, channel 33

—_ CNBC, channel 14 —— Cinemax, channel 35

___ The Family Channel, channel 20 —— The Movie Channel, channe! 36

—___ The Weather Channel, channel 26 —— American Movie Classics. channel 37

— Orange County News Channel (OCN), channel 27 — Bravo, channel 38 ,
—— VH-1, channel 29 —— Continuous Hits (pay-per-view), channel 99

——_ Other - please write in:
Additional comments:

R\

Il ==

| NECESSAARY
' IFMAILED
! IN THE
UNITED STATES
. ]
oUSINESS REPLY MAIL —
‘ FIRST CLASS PEMAT NQ. &2 NEWPORT BEACH. CA eEm—
—
——
DWMENSION CABLE SERVICES S—
1071 CAMELBACK ST

NEWPORT BEACH CA 52660-9830

Wobssashobodbassbbasllsnshalosbislinslladbossbinalll
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! QUALIFICATIONS.

; 1S+; ENUCMERATION, DIMENSION CABLE SLBS
!
L

e . CWCER
‘.:};2 - . AD H(ig < . :
¢ ‘. -

1.5/11 CARD 1 (14) Job# A- - DOCUMENT 7 §
FEE E EEEE XSS R R T E S F R 2 R R BB R EEEFEEERE R BB 5 5 B R I I I 3B
RESPONDENT NAME:
RESPONDENT PHONE #: ______ (16-25)
INTERVIEWER'S NAME:
DATE: cITY:
INTERVIEW DATE: -. TIMES

DIMENSION CABLE

Hello. My name is ___ and I'm calling on behalf of Dimension Cable about a matter that will impact the services yo
receive. | am pot selling anything.

A. Before we begin, please tell me, do you subscribe to cable television?

Yes . .. e e |  —(CONTINUE.) ¢
No .. e e 2  —~(THANK AND TERMINATE.)
Ordered but not yet hooked up . ... ... 3 ~{THANK AND TERMINATE.)

Of all the peopls currently home who ars 1S years of age and older, may ! please speak to the person who will nex
celobrate 2 birthday? (DETERMINE WHETHER PERSON ON PHONE tS TO BE INTERVIEWED. IPF SO, GO TO QUESTION | WITH
THIS RESPONDENT. IF NOT, GET CORRECT RESPONDENT TO PHONE AND REPEAT INTRO IF NECESSARY, THEN CONTINUE WITh
QUESTION |. IF UNAVAILABLE., OSTAIN QUALIFIED RESPONDENT'S NAME., ARRANGE FOR CALLBACK, AND WRITE
INFORMATION BELOW.)

QUALIFIED RESPONDENT'S NAME:
PHONE NUMBER:
CALLBACK DATE/TIME:

AS! MARKET RESEARCH TIMES - DIMENSION CABLE Page |




| Ag you may have heard by now, Congress has receatly passed iegislation wnich imposes 3220 cma ~eg s o
cable television One of the new regulations will most likely have the effect of increas =g e n_=m2er of sver s
channels that are carned by your local cable company, with the resulting loss of some of the speca wt e
channels you currently ceceive. Your househald has been specially selected to help determune Domens.on T
channel Lineup 1n the future.

[ am going to read you descriptions of some broadcast channels you do not currently receive but that might be:
a pant of your channel lineup. For each one, please tell me how interested you are in having that shannei ava...
10 you as a source of programs for your viewing enjoyment. § The (firstUnext) one is READ CHaNNEL NauE w
RESCRIPTION). Are you interested or uninterested inhaving (READ CHANNEL NAME) available? . 0BTAIN RESPONSE T

ASK ) Are you very or somewhat (interested/uninterested)? (READ EACH CHANNEL AND MARK ONE ONLY FOR Ea
REPEAT LEAD-IN AND CHOICES AS NECESSARY DO NQT READ “NEITHER® OR “DON T KNOW*® BUT ALLOW FOR RESPON

ROTATE LIST,)
~—INTERESTED— —UNINTERESTED— (ONR)
(ROTATR YERY  SOMEWMAT NEITUER SOMEWHAT VERY DK
C KsCl ........... | S 2 L. I 4 b} 6
O KMEX ........ .. 2 ... 3.0 4 . s . .. .. 6
O KTBN......... .. | I 2 ... b 4 s 6
0O KVEA ... ... . ... | 2 ... K S 4 .. | I 6
O KLCS ........... ... 2 ... i 4 . s... .. 6
O KRCA .. ... ..... | 2 ... .. 3 ... 4 ... s ... 6

CHANNEL DESCRIPTIONS FOR QUESTION 1:

KsCl -

KTBN -

KVEA -

KRCA -

Broadcast channei 18 from San Bernardino, is an independent television station which provides programmin;
in 17 different Asian, Middle Bastern and Buropean languagss. Programming on the channe! includes news
variety shows, dramas, sports, feature films and special events.

Brosdcast channe! 34 from Los Angeles, is an independent television station which provides Spanish-language
programming exclusively. lts programming is both locally and internationally produced, and includes vaniety,
movies, sports and news.

Broadcast channel 40 from Santa Ana, provides progeamming from the Trinity Broadeast Network. lts
programming is religious in orientation and inciudes shows for children, the 700 Club and inspirauonal
worship.

Broadcast channe! 52 from Corona, is a television station which provides Spanish-language programming from
the Telemundo television network. Its programming inciudes variety, movies, sports, and focai and national
news,

Broadcast channe! 58 from Los Angeles Unified School District, has classroom programming throughout the
day. It also features childrea’s shows, teacher training and LA school board meetings.

Broadcast channel 62 from Riverside, is an independent television station which provides foreign language,
religious, financial, children's and other shows including local Riverside public affairs programming.

ASI MARKET RESSARCH TIMES - DIMENSION CABLE Page 2




s

Next | am gairg 10 read you the names and brief descripuions of 14 of the :2ie shawne s sou o
For each one | menuon, please tell me.m using the same scale, how intertted you are = 3.0

g wal ot

avatlable 1o you as a source of programs for your viewing enjoy ment.  The (first/next) one s (REaZ -+
NaME WITH DESCRIPTIONY Are yOu interested or uninteresied 1n having READ CHasnEL SaME vy

|OBTAIN RESPONSE. THEN ASK ) Are you very or somewhat (interested/uninterested)”® (READ EACH CHANSNE.
MARK QNE ONLY FOR EACH  REPEAT LEAD-IN AND CHOICES AS NECESSARY DO NOT READ *“ETHER® OR °I

KNOW*® BUT ALLCW FOR RESPONSE

:

0O0o0O0OO0O0O00 O0O0O0O0O0OD0

WGN

T8S

CNBC . .. ..
Family Channel

Weather Channel . . . .

Orange County
News Channel

RQTATE LIST)
~—INTERESTED—— —UNINTFRESTED—
VERY SOMEWMNAT NEITHER SOMEWHAT YFRY
... 2 . .. $
| SR 2 .. . 3 L
1. 2 . I s
| SN 2 . 3.6 s
| 2 ... k. s
2 ... 3o .5
1.... .. 2 ... b L
| 2 ... kI L
1...... R i . 5.
| S 2 ... oo 4 b
| S 2 ... k. S .
| SN 2 ... k.
| S F kI
1...... 2 ... kR

({DNR)
(119

o O O 80 O

o OO0 O O O O

ASI MARKET RESEARCH

TIMES - IXMENSION CARLE
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CHANNEL DESCRIPTIONS FOR QUESTION 3:

EESESCSEZRTIRES I TS REBTTIEZZCREFE TSN ERERETETIREE=ISIZZERS=IFC

MTV
C-SPAN

(_:inemax

Movie
Chanael
AMC

Bravo

Continvous

Channei 8, 1s the independent Chicage television station that fearures old and class:: movies, ren~
network television programs and Chicago Cubs games.

Channel 12, this superstation is the Atianta television station that fearures old and classic movies, rer.
of network programs and Atlanta Braves and Hawks games.

Channel 14, Consumer News and Business Channel - features business information, personal fizanc
planning advice and consumer-oriented programming.

Channe! 20, offers family programming including dramas, classics, movies, children's and religic
programming.

Channel 26, is the channel that features national, regional, and local weather forecasts, and oth:
weather related informatioa.

Channel 27, offers 24 hours of local and national news, weather and spons for residents of Orang
County.

Channe! 29, Video Hits 1, provides video music and entertainmem. Programming include
contemporary and classic hit videos, nostaigia and entertainment news,

Channel 30, Music Television, a2 video music channel fearuring today's hottest rock groups piu
interviews and concerts.

Channel 13, the channel that provides live coverags of the U.S. House of Representatives and othe:
public affairs programming.

Channsl 38, is 3 premium movie channel oﬂuiai over 125 movies a month including current hits,
classic and foreign films. This service costs about $8.00 a3 month.

Channel 36, a 24-hour premium movie servics offering blockbuster hits, classics, film festivals and
movie marathons. This service costs about $3.00 2 month.

AMC, American Movis Classics, Channel 37, features uncut commercial-free classic movies from the
*30s through the “70s and series and specials highlighting the Golden Age of Hollywood.

Channe! 38, offers foreign films, classic movies, live performances and cuitural programming — all
commercial fres.

Pay-per-view, Channel 99, offers one hit movie 3 week running continuously throughout the day and
night.

AS] MARKET RESEARCH TIMES - DIMENSION CABLE Page ¢




3 As| mentioned earher, new cable regulations have been passed by Congress which regu.re 2 yoor 220 220
zarry all of the broaZ:ast channels ava.ladble in your local market that choose 1o be carried The 2ver e s
you evaluated a few minutes ago are al! :n your focal market, and will all be farried by your zadiz :2mpany st
June 2nd. To make room for those six new channets, six of the 14 cable channeis we jus: 2scussed il tave
removed from the snannel hineup This research is being used 1o help determine which six channeis w i be sez.
50 we ¢0 not know as yet which six they will be We do know, however, that they will ail come from the ¢
Just discussed.

I E F R E R EEEE S EEREEEREEERE N EEERESESEREER R B BB B8 5B BN NN SR

ROTATE QUESTIONS /8/6 WITH QUESTIONS 1185,

tEE  F F A B E R RS R EEREERERESERSEEESEEREERSERSERERRERESESEEEERENNEERTE NN

a

4. (Now,) Suppose the six cable channeis that are removed all come from the top of your list. That is, they
the 3ix you are the moss interested in having availabie of the 14 alternatives. Remember, they woulc
replaced by the six broadcast signals. On a scale from | to 10, with | meaning you would not cors
cancetling your cable subscription and 10 meaning you would strongly consider cancelling it, what num
corresponds to your own feelings?

WOULD NOT WOULD STRONGLY
CONSIDER CONSIDER
DROPPING DRQPPING

1 2 3 4 S 6 7 g 9 0

S.  Again, supposing that the six channels 10 be removed are the six that you would most like to keep from -
list of 14, would your satisfaction with the channel lineup increase, decrease, or remain about the sar-
(OBTAIN RESPONSE. IF *INCREASE" OR "DECREASE,” THEN AsK:) Is that 2 lot or 3 little? (DO NQT READ LIST A~
MARK ONE ONLY.)

Increase atot .................. 1
Increase alitle . ............. ... 2
Would notchange . .............. 3
Decreasealitle . .. ... ........ ... 4
Decreasealot .................. s
Don'tkmow . .................. ]

Declinedtoanswer . . ............. 7

6. And if you were given the choice between making the changes or keeping your lineup as it currently is, whic:
would you ¢hoose? (DO NOT READ LIST AND MARK ONE ONLY.)

Make thechanges ............... 1 ¢
Keep the lineup as it currently is ... ... 2
Don'tknow ............ e 3
Declinedtoanswer . . ............. 4

AS! MARKET RESEARCH TIMES - DIMENSION CABLE . Page §




7 (Now,) Suppase the six cable channeis that are removed all come from the bortom of vour st T
they are the six you are the legss interested in having available of the 14 alternatives R: =moer
would be replazed by the six broadeast signals. On a scale from 1 10 10, with | mearing ... »<..:
consider cancelling your cable subscripnion and |0 meaning you would strongly consider cance..o;
what number corresponds to your own feelings?

WOULD NOT WOULD STRONGLY
CONSIDER CONSIDER
DRQPPING DROPPING

1 2 3 4 S é 7 H 9 0

8. Again, supposing that the six channels 1o be removed are the six that you would least like to keep from =
list of 14, would your satisfaction with the channe! lineup increase, decrease, or remain about the sam
(OBTAIN RESPONSE. IF "INCREASE® OR "DECREASE." THEN ASK:) Is that 3 lot or a little? (DO NQT READ LIST A*
MARX QNE ONLY.)

Increasealot .................. l
Increase alitle ... .............. 2
Would notchange . .............. 3
Decrease allittle . . . .............. 4
Decreasealot .. ................ 5
DOR'tRNOW . . ... 6
Declinedtoanswer . . ............. 7

9. And if you were given the choics between making the changes or kesping your lineup as it currently is, whic:
would you chooss? (DO NQT READ LIST AND MARK ONE ONLY )

Makethe changes .. ............. 1 ‘
Keep the lineup as it currentlyis ... ... 2

Don'tknow . .................. 3 -

Declinedtoanswer . . ............. 4

ASI MARKET RESEARCH TIMES - DIMENSION CASLE Page 6




10 Next, | have just these iast few guesnions for tabulation purposes only Do you surresiy iomiirte o2 o-.
foilow:ng premium servies” (READ LIST AND MARK AS MANY AS APPLY )
Cinemax . S ol
The Disney Channel . . . . . P
Home Box Office 3
The Movie Channel . . . . . .. 4
Showtime . . ...... ........... S
(DO NQT READ) None of the above . . . . 6
(DO NQT READ) Don‘t know . . ... . .. 7
(DO NQT READ) Declined to answer . . . . 8

11. Have you ordered any pay-per-view movies in the past 6 months?

Yes ... ... |
NO .. e 2
Don'tknow . .. ............. .. 3
Declined to answer .. ... ........ 4

12. So that we know we are speaking 10 peopie of all ages, can you please tell me your age? (PRosg For sPec:s
NUMERIC RESPONSE. WRITE ONE NUMBER ON SACH LINE. IF *1S OR OVER - REFUSED FURTHER® OR *REFUSED.® CIRC.
APPROPARIATE PUNCH BELOW. ALSO GIRGLE RESPONDENT'S AGE GROUP IN LIST BELOW.)

e . 4CONTINUE)
(¥} (%]
1S and older - Refused Further . ... ... X -{CONTINUE.)
EE R R B R E B R K B B2 BB EZZREREEREEEESEEEEEEEEEEEEEEFSFFERNEY
AGE GROUPS:

i 2 E R EEREERERRESESESERESEEREEREESEEEEEE AR FF RN EETFTYENEE K
151017 ... e x 45148 ....... ... ............. 6 ‘
18024 ... ... ... ... 1 SOwss ............ ... ... ... 7
21029 .. ... e 2 551089 ... ... |
VW ... 3 6wés .......... ... ... ]
BwI ... 4 G6Sandolder ............. ... ... 0
Qe .. ... ... s

13. Record sex
Male ....... ... ... ... ..., I o
Female .. ... .................. 2

THANK RESPONDENT AND TERMINATE INTERVIEW,

BN E S FTEENS PN E NS S E S EES S S S S EEE S PSS ES S S Y S ETESEEEEESNNENERES
Circle “1™ here if interview ls complete.
ol [
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AFFIDAVIT IN SUPPORT OF PETITION FOR EMERGENCY SPECIAL RELIEF

I, Mark F. Stucky, Vice President and General Manager of
Community Cabievision Company, do hereby declare under penalty of
perjury that with respect to the statements made in the foregoing
Petition for Emergency Special Relief and exhibit thereto, other
than those of which official notice can be taken, the facts therein
are true and correct to the best of my personal knowledge,
information, and belief.

5 /29 /4*3 / / %

. Date ¢ MariF. Stucky
Vice President and
General Manager



CERTIFICATE OF SERVICE

Pursuant to Section 76.7(b) of the rules of the Federal Communications Commission, I,
Keith A. Barritt, do hereby certify that on this 28th day of May, 1993, a copy of the foregoing
Petition for Emergency Special Relief was sent via Federal Express where full addresses were
available to Petitioner and otherwise by first class mail, postage prepaid, to the following:

KABC-TV

Capital Cities/ABC Inc.

4151 Prospect Avenue
Hollywood, California 90027

KBBL-TV

KBBL, Inc.

c/o Jacob Hollander, Esq.

135 W, 50th Street

New York, New York 10020

KCAL-TV

Fidelity Television, Inc.

5515 Melrose Avenue
Hollywood, California 90058

KCBS-TV

CBS Inc.

6121 Sunset Blvd.

Los Angeles, California 90028

KCET-TV

Community TV of Southern California
4401 Sunset Bivd.

Los Angeles, California 90027

KCOP-TV

KCOP Television Inc.

915 N. La Brea Avemue
Hollywood, California 90038

KDOC-TV

Golden Orange Broadcasting Co. Inc.
1730 S. Clementine Street

Anaheim, California 92802



KEEF-TV

Black Television Workshop of Los Angeles, Inc.
4241 Redwood Avenue

Los Angeles, California 90066

KHIZ-TV

Sunbelt Television, Inc.

Box 6464

Victorville, California 92392

KLCS-TV

Los Angeles Unified School District
1061 West Temple Street

Los Angeles, California 90012

KMEX-TV

Univision Station Group, Inc.
6701 Center Drive West

Los Angeles, California 90045

KNBC-TV

NBC Subsidiary Inc. 3
3000 W. Alameda Avenue
Burbank, California 91523

KOCE-TV

Board of Trustees

Coast Community College
1370 Adams Ave.

Costa Mesa, California 92626

KRCA-TV

Fouce Amusement Enterprises, Inc.
1813 Victory Place

Burbank, California 91504

KRPA-TV ,
Rancho Palos Verdes Broadcasters, Inc.
3583 Veteran Avenue

Los Angeles, California 90034



KSCI-TV

KSLS Inc.

12401 W. Olympic Bivd.

Los Angeles, California 90064

KSTV-TV

Costa de Oro Television, Inc.

6020 Nicolle Avenue -
Ventura, Califomia 93003

KTBN-TV

Trinity Broadcasting Network, Inc.
Box A _

Santa Ana, California 92711

KTLA-TV

KTLA Inc.

Box 500

Los Angeles, California 90078

KTTV-TV

Fox Television Stations Inc.
5746 Sunset Blvd.

Los Angeles, California 90028

KVCR-TV

San Bernadino Community College District
701 S. Mt. Vemon Avenue

San Bernardino, California 92410

KVEA-TV

Estrella License Corp.
1130A Air Way

Sales & Administration Bldg.
Glendale, California 91201

KVMD-TV

Desert 31 Television, Inc.
22720 S.E. 410 Street
Enumclaw, Washington 98022



KWHY-TV

Harriscope of Los Angeles, Inc.
10920 Wilshire Blvd.

Suite 1420

Los Angeles, California 90024

. KZKI-TV
Sandino Telecaster
1360 N. Sanburg Terrace
Chicago, Illinois 60610

MCAS El Toro

Facilities Management Dept.
Attn: Code 1JA.10

Santa Ana, California 92709

City of Irvine

One Civic Center Drive
P.O. Box 19575

Irvine, California 92713

City of Newport Beach
3300 Newport Blvd.

Newport Beach, California 92659

City of Tustin
15222 Del Amo Avenue
Tustin, California 92680

City of Orange |
300 East Chapman Avenue
Orange, California 92666

City of Orange

Data Systems Division

600 West Santa Ana Blvd.
Suite 110

Santa Ana, California 92701

D18352
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Keith A. Barritt



